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Safe Harbor
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Thispresentationand the accompanyinglides(thed t NB & S y which Hashgeapbeparedby ShankaraBuildingProductsLimited(thed / 2 Y LI Yy & £ 0
has been preparedsolelyfor information purposesand do not constitute any offer, recommendationor invitation to purchaseor subscribefor any
securitiesand shallnot form the basisor be relied on in connectionwith any contractor bindingcommitmentwhatsoeverNo offering of securitiesof

the Companywill be madeexceptby meansof a statutory offeringdocumentcontainingdetailedinformationaboutthe Company

ThisPresentatiorhasbeenpreparedby the Companybasedon informationand data whichthe Companyconsidergeliable,but the Companymakesno
representationor warranty, expressor implied, whatsoever,and no reliance shall be placed on, the truth, accuracy,completenessfairnessand
reasonablenessf the contentsof this Presentation ThisPresentatiormay not be all inclusiveand may not containall of the informationthat you may
considematerial. Anyliability in respectof the contentsof, or any omissiornfrom, this Presentatioris expresslhexcluded

Certainmatters discussedn this Presentatiormay contain statementsregardingthe / 2 Y LJI nfagké€l apportunity and businesgrospectsthat are

individuallyand collectivelyforward-looking statements Suchforward-looking statementsare not guaranteesof future performanceand are subjectto

knownand unknownrisks,uncertaintiesand assumptionghat are difficult to predict Theserisksand uncertaintiesinclude,but are not limited to, the

performanceof the Indianeconomyand of the economiesof variousinternational markets,the performanceof the industryin India and world-wide,

competition, the O 2 Y LJ- 3b#itQ#® successfullyimplement its strategy, the / 2 Y LJI #itaér® kevels of growth and expansion,technological
implementation,changesand advancementsghangesn revenue jncomeor cashflows,the/ 2 Y LJI ifagk&) greferencesand its exposurgo market
risks,as well as other risks The/ 2 Y LJI aftéalxasults,levelsof activity, performanceor achievementsould differ materially and adverselyfrom

resultsexpressedn or implied by this Presentation The Companyassumeso obligationto update any forward-lookinginformation containedin this

Presentation Anyforward-lookingstatementsand projectionsmadeby third partiesincludedin this Presentatiorare not adoptedby the Companyand

the Companys not responsibldor suchthird party statementsand projections
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Improving Profitability & Balance Sheet
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6,053 6,331
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Retail

Q3FY19 Q4FY19 Q1FY20 Q2FY20

83

25

16

Q3FY19 Q4FY19  QIFY20*  Q2FY20*

312

267

230

164

Q3FY19 Q4FY19 Q1FY20* Q2FY20*

3,678

3,182 2914

Q3FY19 Q4FY19 Q1FY20 Q2FY20

SHANKARA

Buiiédpro

—_I*Q1FY20 & Q2FY20 numbers are post Ind AS 116 impact;
PBT for Q1FY20 & Q2FY20 would have been highes By8Mn & Rs 1.8Mn respectively, before Ind AS 116 impact
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Heartily Congratulations
M/s. Shankara Building ®roduct Limited

For Best Retail Management
2019
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(Managing Director)

Best Retail Management 2019 Award FrBarrywarelndia Platinum Star Dealer Award

from Landmark Crafts Pvt Ltd
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Marketing and CSR Activities

SHANKARA G

LARGE RANGE

Builldpro

OF
FABRICATION & INDUSTRIAL PRODUCTS

100 + LOCATIONS & ACROSS 10 STATES

A

25 + YEARS OF CUSTOMER SERVICE

LARGE FOOTPRINT
ACROSS 10 STATES
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ISKCON-Bangalore

is very happy to acknowledge
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We have increased oumnarketing activitiedor overall brand building & branekcall for
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—IClick Herdor Awards & CSR Activities acr&mnkarauilding Products


https://www.shankarabuildpro.com/newsnupdates.html

Customer Outreach Activities Strengthened
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Customer Meets, Outreach & Orientation Programs at
ShankaraBuildpro Stores

s -~

,~ V Organizing customer meets across"-
locations to showcase the wide
rangeof productofferings

V Over50+ influencermeetsheld over
the lastquarter

V Most of the meets held in
collaborationwith partner brands

V Localized marketing efforts ¢
newspaper inserts, pamphlet
distribution, direct outreach to
construction sites, digital marketing
etc.

V Product training sessions in
collaborationwith variousbrandsfor
better understandingandinsightson

\ the products we offer and their

\. usage N
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